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ANALISIS PERBEDAAN BRAND EQUITY  BANK BRI DAN BANK JATIM PADA 
MASYARAKAT DESA SAHANG KECAMATAN NGEBEL 
ABSTRAK 
Penelitian ini bertujuan untuk mengetahui perbedaan brand equity beserta elemen-
elemennya antara bank BRI dan bank JATIM pada masyarakat Desa Sahang Kecanatan 
Ngebel. Pengambilan sampel penelitian diambil dengan menggunakan teknik  purposive 
sampling. Pengumpulan dalam penelitian ini menggunakan kuesioner yang berisi 24 butir 
pernyataan yang di distribusikan kepada 60 responden. Teknik analisis yang digunakan 
adalah uji beda rata-rata independent sample T-Test. Berdasarkan hasil penelitian, ditemukan 
bahwa terdapat perbedaan ekuitas merek antara bank BRI dan bank JATIM  pada masyarakat 
Desa Sahang Kecamatan Ngebel pada variabel brand awareness dan brand loyalty. 

















ANALYSIS OF DIFFERENCE BRAND EQUITY BRI BANK  AND JATIM BANK WITH 
COMMUNITY SAHANG VILLAGE NGEBEL DISTRICTS  
ABSTRACT 
 
The objectives of the study were to know difference in brand equity an its elements 
between BRI bank with JATIM bank for community Village Sahang Districts Ngebel. The 
sample is taken with purposive sampling . in collacting data , the research applies 
questionnaire technique with consists of 24 statements which are distributed to 60 
respondents, the data analysis technique used is the mean independent sample T- Test. Based 
on the result of the research, it is found that there is difference of brand equity between BRI 
bank and JATIM bank in Sahang Village Ngebel Districts  on variable brand awareness and 
brand loyalty. 
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